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Information architecture

What the content is about, concepts, topics and their relationships

How you get there

The elements that are used to create the content

Invisible information used to associate and reticulate content to the screen

Metadata model

Content model

Content architecture

Navigation schema



The content environmentalist

Reduce
Reduce the number of information sources
Reduce the amount of redundant, out of data and un-valued content

Reuse
Reuse content across all channels and delivery methods – This will improve 
accuracy and enrich all content through the ability to associate similar content no 
matter which department created it

Repair
Repair the processes and procedures that cause replication of content where 
content that is semantically identical is available

Recycle
Recycle the knowledge gained from within the organisation to reduce cost, 
maintenance and time



Benefits of content modelling 

• segments content to maximise reuse
– identify opportunities for content reuse 
– Controls information granularity 

• creates “Single Point of Truth” for all content
– consistent and accurate content
– Improves content quality 

• improves confidence in website as credible information source

• reduced creation, maintenance and production costs

• improve scalability

• assist in standards compliance

• provide a framework for the future



Content modelling supports

• segmentation and aggregation of content throughout the entire web
presence

• the contributors of information

• the content creation, editing, approval and publishing workflow

• topic based information architecture

• reuse of content developed by different business units using a variety of 
topics

• the CMS in delivering information to the reader in a structured manner

• the reuse of information with the ability to associate the individual elements 
of a content object with other content objects in a web page or website



Content Segmentation

SummarySummary

Publish DatePublish Date

Detail ContentDetail Content

CitationCitation

GraphicGraphic

HeadlineHeadline

AddressAddress
PhonePhone
WebsiteWebsite
CuisineCuisine
SpecialitySpeciality
PricePrice
HoursHours

ReviewReview



The Citysearch restaurant listing

SummarySummary
Related LinksRelated Links

HeadlineHeadline

GraphicGraphic AddressAddress

WebsiteWebsite

CuisineCuisine

SpecialitySpeciality

PricePrice



The restaurant detail page

Publish DatePublish Date

HeadlineHeadline

Detail ContentDetail Content

CitationCitation

AddressAddress
PhonePhone
WebsiteWebsite
CuisineCuisine
SpecialitySpeciality
PricePrice
HoursHours

ReviewReview



Simple general content model

General content

Object ID

Textual

Reference

Publishing

Categorisation

Discovery

Object ID

URI

Title

Link Text

Abstract

Body

Contributors

Image

Content Owner

Content Author

Last Update

Publish Date

Review Date

Retire Date

Subject

Classification

Keywords

Audience

Rights

Coverage

Region



Complex general content models

General content

Object ID

Textual

Reference

Publishing

Categorisation

Discovery

Object ID

URI

Content Owner

Content Author

Content Publisher

First Published

Last Update

Publish Date

Review Date

Retire Date
Primary Category

Secondary Category

Topic

Subject

Classification

Keywords

Audience

Rights

Coverage

Title attribute

Link Text

Abstract

Body

Contributors

Snippet

Title

Image small

Image Large

Content reference

Links reference



Complex Destination content models

Destination

General content

Contact

Venue

Location

Booking

Time

Business name

Postal address

Mobile phone

FAX

Website

Email

Telephone

Venue ID

Venue Name

Venue type

Conditions

Age range

Venue Note

Address 1

Address 2

Suburb

Postcode

Geo code

Map ref

Payment type

Payment method

Booking agency

Booking phone

Booking website

Booking note note

Cost Note

Sunday
Open

Close

Repeat for all daysRepeat for all days OpenOpen

CloseClose



Relationship between content objects

Footy Fever Event

Venue ID

Description

Cost

Telstra Dome

Venue ID

GEO Code

Accessibility

T-Dome Pies Menu

Description

Cost

Venue ID

Geo Code

Link to menu (ConRef)

Cost

T-Dome Pies

Venue ID

Geo Code

Hours of operation

Cost

T-Dome Car park



What does a content model look like?

Show General content model documentShow General content model document



How to go about modelling content

• Understand the purpose to the website
– What is the content about
– What are you trying to say

• One content object – one thought
– Create content that can be used in many situations
– Identify where you may want to reuse components

• Titles
• Abstracts
• Aggregation points

• Separate the content architecture from the delivery architecture



Web 3.0



Ontology 1

Bills
Pizza

Paddy’s
Market

Geo
code

Restauran
t

Pizza

Pasta

Beer
Gelat

o

Takeaway

Dine in

Is Located at

Street
address

Which has

Which has

Is of business type

Serves

In a manner



Ontology 2

Bills
Pizza

Paddy’s
Market

Geo
code

Restauran
t Pizza

Pasta

Beer
Gelat

o

Takeaway

Dine in
Street

address

Which has

Which has

Is of business type

Serves

In a manner

Serves

Tony’s
Pizza

Bada -
bing

Pizza
xPress

Wilson’s
Carpark

Kings
Carpark

Don’t
trust me 
Carpark

Spare
Parts

Carpark

500 meters

Same Street



Faceted navigation
http://www.oracle.com/technology/index.html



Faceted navigation
http://otns emanticweb.oracle.com/index.jsp



Faceted navigation
http://otnsemanticweb.oracle.com/index.jsp



Faceted navigation
http://otnsemanticweb.oracle.com/index.jsp



¿ Questions ?

howard.sachs@sensis.com.au


